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Statista(2024))Target audience: Gen Z /Generation Z consumers in China
Statista(2025)understanding-gen-z-consumers-in-emerging-asian-markets
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Statista(2024)Target audience: Gen Z /Generation Z consumers in Korea

INTERESTING KOREA(2025)Where and how Korean Gen-Zs Shop in 2025 (on-and-offline)
BUSINESS KOREA(2025)Gen Z Turns Away from Luxury Brands, Embraces Affordable Alternatives
McKinsey Company(2023)Eat, play, love: How Gen Z is shaping Korea's grocery retailers fth 2448~
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https://interestingkorea.com/korean-gen-zs-shopping-trends-in-2025-on-and-offline/
https://www.businesskorea.co.kr/news/articleView.html?idxno=234617
https://www.mckinsey.com/industries/retail/our-insights/eat-play-love-how-gen-z-is-shaping-koreas-grocery-retailers
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IDN MEDIA(2024)INDONESIA GEN Z REPORT 2024

Statista(2023)Target audience: Gen Z /Generation Z consumers in Indonesia
Statista(2025)understanding-gen-z-consumers-in-emerging-asian-markets
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https://drive.google.com/file/d/13Els-A9u-_qwtrJbjBg_dI0ZZImMRbMk/view
https://www.macromill.com/service/column/researcher-046/
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Statista(2024)Target audience: Gen Z /Generation Z in Vietnam
Statista(2025)understanding-gen-z-consumers-in-emerging-asian-markets

PwC(2020)How digital ready is Generation Z?
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https://www.pwc.com/vn/en/publications/2021/pwc-vietnam-digital-readiness-genz-en.pdf
https://www.macromill.com/service/column/researcher-046/
https://www.hakuhodo.co.jp/magazine/99043/
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